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KEEPERTON APPOINTS DAN RUFFINO AS HEAD OF COMMERCIAL STRATEGY  

Keeperton has appointed Dan Ruffino, former Managing Director of Simon & Schuster 
Australia, to the newly created role of Head of Commercial Strategy, effective 1 March. 

Ruffino will lead Keeperton’s global commercial strategy, driving sales and distribution 
partnerships across English-language and foreign-language markets, with a particular focus 
on expanding the company’s international footprint and developing new revenue streams.  
 
Keeperton’s mission is to be a valued partner to their authors, helping them grow their 
readership, build their brand, and support and maximise their potential for success through 
their progressive publishing model. The company operates internationally, with teams 
across Australia, the UK and the US. 
 
A spokesperson for Keeperton said Ruffino’s appointment reflected the company’s focus on 
scaling its global partnerships. “Dan brings not only deep commercial expertise, but also an 
exceptional network of relationships across the international publishing ecosystem. His 
longstanding connections with publishers, agents and distribution partners worldwide will be 
instrumental as Keeperton continues to expand its global reach,” they said. 
 
Ruffino said Keeperton’s rapid growth and international ambition were key factors in his 
decision to join. “Building and scaling publishing businesses is what I’ve loved most about 
my career, and the chance to do that with Keeperton at this stage of its growth was too 
compelling to pass up,” he said. 
 
Distributed by Simon & Schuster worldwide, Keeperton’s romance imprint Arndell has 
published numerous USA Today bestsellers, and the company plans to expand into crime 
and thriller and general fiction this year.  
 
Ruffino will be based in Melbourne and will attend the London Book Fair in March along 
with the rest of the Keeperton team. He can be contacted at danruffino@keeperton.com. 
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